SPLENDA® Brand Sweetener Survey

Hispanic Findings  

Moms’ Outlook

Latina Moms today juggle a number of daily activities such as taking care of the household, working and raising children, but amid the balancing act for three out of four (75 percent) moms, their family’s health and wellbeing is one of their top concerns. Notably, eighty-six percent recognize they should do more to improve the wellbeing of their family.   Additional concerns include: 
· Fifty percent worry about education and saving for college. 
· School and community safety came in third place among Hispanic moms on the list (42 percent) just before developing a consistent and effective parenting style (37 percent). 

Barriers to Healthy Lifestyles

Almost three out of five Latina moms (58 percent) cite time pressures as the number one challenge to keeping their family on a healthy track.  Other barriers to a healthier lifestyle include: 

· Monitoring what everyone is eating all the time (40 percent) 

· The fact that the family likes to eat unhealthy food (38 percent)

· Difficulty in cutting calories from traditional Latino dishes while not sacrificing taste (37 percent)

· Difficulty achieving a comfortable work-life balance (55 percent)
Getting on Track

Latina Moms are committed to living a healthy family lifestyle and setting healthy goals, while ensuring family traditions remain intact:  
· Three out of four Latina moms (77 percent) say that ensuring more physical activity is a top family health goal, and 69 percent are focused on also setting a healthier, yet traditional diet goal.

· Hispanic moms are headed in the right direction with 67 percent already choosing lower calorie options at the grocery store or when eating out, and 63 percent substituting lower-calorie options when cooking traditional Latino meals at home. Yet, for 79 percent, having access to Latino recipes that are quick and easy to prepare is one way to help achieve these goals.   
 
About the Survey:

A recent survey conducted for the SPLENDA® Brand gained insight into the challenges Hispanic moms face from demanding schedules to health and nutrition to how to make their family happy.  The sample of respondents was comprised of 507 U.S. women who were born before 1991, of Hispanic origin with children under the age of 18 in their household, and Spanish-dominant or bilingual.
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� Data for this survey were collected by Richard Day Research of Evanston, Ill. from an online panel of Hispanic, Spanish –speaking women ages 18+ who parent children under the age of 18 in their household, supplied by eRewards. RDR was responsible for all survey design, data analysis and data reporting. All surveys were administered in Spanish.  





