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Bang & Olufsen introduces Adaptive Sound Technology – expanding the listening “sweet spot” to any position in the room 

March 2010 -- Bang & Olufsen, the Danish manufacturer of high-end audio and video products, has developed a unique technology called Adaptive Sound Technology (AST) that radically improves the listening experience, placing one in the “sweet spot” no matter where he or she sits in the room. AST has the capacity to transform an entire room into one big sweet area, greatly enhancing one’s freedom of speaker placement and to move around while listening to music.

Adaptive Sound Technology is not a physical product; it is an ingenious software solution to a hardware problem which radically improves the home listening experience. There are two main advantages of Adaptive Sound 

Technology: one is the freedom to place loudspeakers arbitrarily, as most people do, without detriment to the spatial qualities of the music. The other is the possibility of moving the sound stage anywhere within the loudspeaker perimeter, thus allowing multiple listening positions such as the living room couch, a favorite chair, or the dining room table. The positions could all center on different directions, yet the sound will appear in front of the listener, who will always experience “sweet spot.”

Adaptive Sound Technology compensates for the less than optimal placement of loudspeakers in a room, and provides better listening comfort by enabling one to take the sound stage to different locations in the room, instead of having to stay in a static sweet spot. It allows full flexibility as any type of active BeoLab loudspeaker in the current range can be combined in the system, but the quality of the experience will be improved proportionally with the number of loudspeakers involved. 

The interior challenge

In a normal loudspeaker setup, the spatial attributes of the music will suffer if either of the loudspeakers or the listener is positioned improperly. This is true regardless of the quality or type of loudspeaker or the qualities of the room. The problem is that in most cases either all or some of the loudspeakers are placed wherever convenient for the interior decor. Also, the design of the room might not be suited for a setup with the optimal sweet spot, or in a large room one may wish to have more locations for listening to music or movie sound. 

With Adaptive Sound Technology, Bang & Olufsen uses the BeoLab loudspeakers that a customer chooses in the desired placements to simulate the sound that would be heard if the loudspeakers were set up in an acoustically ideal position. In other words, one can decide exactly where to place the loudspeakers and the sound and still hear the spatial placement of instruments that the recording artist intended. 

One touch superb sound

With the Beo5 remote, the user can make presets for different listening locations, and change from one location to another by the touch of a button. In this way, it is possible to have one preset for watching movies on the couch, another preset for sitting at the dining table, and a third for a dedicated listening in a favorite chair. In all cases, the sound stage is placed right in front of the listener for a magical, personal, and truly customized solution.

Finally, Adaptive Sound Technology further enhances the listening experience by playing back the signal through all selected loudspeakers whether listening to mono, stereo, or 5.1 channels. Consequently, even a fairly unimpressive recording can sound fantastic, if played back through seven loudspeakers working together.

Adaptive Sound Technology has been released in all BeoSystem 3 based video products including the BeoVision 4, BeoVision 9 and the BeoVision 7 series.  
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About Bang & Olufsen a/s
Bang & Olufsen was founded in Struer, Denmark, in 1925 by Peter Bang and Svend Olufsen, two innovative, young engineers devoted to high quality audio reproduction. Since then, the brand has become an icon of performance and design excellence through its long-standing craftsmanship tradition and the strongest possible commitment to high-tech research and development.

Still at the forefront of domestic technology, Bang & Olufsen has extended its comprehensive experience with integrated audio and video solutions for the home to other areas such as the hospitality and automotive industries in recent years. Consequently, its current product range epitomizes seamless media experiences in the home as well as in the car and on the move. For more information on Bang & Olufsen, please visit www.bang-olufsen.com.

About Bang & Olufsen America, Inc. 
Headquartered in the Greater Chicago Area, Bang & Olufsen America, Inc. is a wholly owned subsidiary of Bang & Olufsen a/s of Struer Denmark. It was founded in 1970 and provides support and development for 50 retail showrooms in the continental US, Mexico, Dominican Republic, and Canada, as well as eleven showrooms in South America. 



