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Avon Global Mobilization to End Violence Against Women

Avon is committed to being the company for women, and as part of this mission the company is dedicated to helping eradicate violence against women.  In 2004, Avon launched the Speak Out Against Domestic Violence program in the US, followed shortly by Mexico and Italy, and since then Avon’s efforts to end violence against women have expanded to 45 countries.  With new grants to be announced in March 2009, Avon’s total support for the cause will reach $14 million.

Global efforts have included compelling public service advertisements, awareness campaigns, a film festival and fundraising product sales, including the company’s first-ever global fundraising product, the Women’s Empowerment Bracelet, which launched in 2008.  Proceeds from the Women’s Empowerment Bracelet reached $4 million in less than a year and were used to establish the Avon Empowerment Fund, which awarded the first $1 million to the UNIFEM-managed UN Trust Fund to End Violence against Women. In countries around the world, Avon developed partnerships with local domestic violence agencies and awarded funds raised by the Empowerment Bracelet sales. 
Global highlights of Avon’s programs to end violence against women include:
Argentina

The Avon Women’s Empowerment Bracelet launched in 2008, and funds were dedicated to raising awareness about domestic violence through brochures that were distributed to all Avon representatives through Avon, and to the public through relevant NGO contacts. Avon Argentina has also commenced work with Amnesty International on a program to educate journalists on domestic violence so they are better able to write and report accurately on the issue. The Avon Women’s Empowerment Necklace will be launched in Argentina this year to raise additional funds for these programs.

Brazil:  Education on vital new anti-violence legislation
Avon Brazil launched the Women’s Empowerment campaign in 2008 with the Avon Women’s Empowerment Bracelet, which raise a record-setting $500,000. Funds raised were matched in part by Avon Brazil for a total donation of $750,000 to UNIFEM Brazil. 

Avon Brazil has developed a comprehensive education program about domestic violence for Avon associates, Sales Representatives and customers. The company also created a public-private partnership with UNIFEM Brazil to help women at risk by increasing awareness of the groundbreaking new Maria da Penha Act, which classifies domestic violence as a human rights violation, provides a new measure of protection for women in danger and requires the active participation of law enforcement and justice officials. The focus of the Avon-UNIFEM initiative is to help ensure the law is implemented by educating the general public and key audiences, particularly law enforcement and justice officials, on the law, its provisions and application. 
Czech Republic and Slovakia: Public awareness campaign with a unique focus
In September 2008, Avon Czech and Slovak Republics launched their first Campaign Against Domestic Violence, which ran through November 25, the International Day to End Violence Against Women. On that day, both countries held a press conference to announce the results of the campaign, which featured two new ambassadors, top models, Daniela Pestova and Adriana Sklenarikova, who attended the press conference and are featured in an Avon domestic violence educational brochure. Acorus, Avon Czech Republic’s NGO partner in the campaign, received more than 5 times the number of calls to their domestic violence hotline, and 3.5 times the number of visits to their crisis centers.
In early 2009, Avon Czech launched a new innovative communications strategy against domestic violence focused on the common, but less known, non-physical forms of domestic violence including psychological, social, economic and sexual violence. The goal is to educate women to recognize by highlighting that bruises are not the only signs of domestic violence. The campaign again features the Avon campaign’s two ambassadors, Daniela Pestova and Adriana Sklenarikova, in public service announcements that feature abusive statements written directly on the models, where physical bruises would normally appear, such as the eye or mouth. The campaign will run in various print and television media as well as common outdoor spaces such as train stations, supermarkets and women’s locker rooms.

Italy: Self defense and education
Avon Italy began working on the domestic violence cause in 2004 and enhanced their efforts in 2008 with the launch of the Avon Women’s Empowerment Bracelet. In 2008, Avon Italy held a domestic violence awareness and prevention event at the American Contourella, a top fitness center in Italy, where nearly 60 journalists from leading publications learned about domestic violence and received lessons in self-defense. Among the tools offered at the event was a new self-defense booklet created by Avon to address the potential dangers women face every day. The booklet, written for Avon by Domenico Barilla, a psychologist who specializes in violence against women, was also distributed to Avon Zone Managers and Sales Representatives, and the publication was made available on the Avon Italy website so it is accessible to Avon customers and the public.
Mexico: Public service campaign and international film competition 
Mexico was the first country after the US to launch the Speak Out Against Domestic Violence (Alza la Voz contra la Violencia Domestica) campaign in 2004, first with an award-winning print public service campaign featuring a model with a black eye and the slogan “At Avon, we don’t want you to cover it up.” 
More recently, Avon Mexico joined forces with the Expresion en Corto International Film Festival to host a contest for short films called “Alza la Voz, no permitas que la violencia se convierta en algo familiar” (Speak Out, don’t let violence become familiar), which attracted 98 short films from 20 countries. In addition to focusing on the issue of domestic violence, the contest mission was to convey a message of peace and to demonstrate family life as being filled with harmony, respect, and understanding. The Expresion en Corto annual film festival is the most prestigious of its kind in Latin America and the largest competitive film festival in Mexico, providing an excellent platform for the Alza la Voz message. 

Philippines: Support for a lifesaving hotline

The Philippines launched the Speak Out Against Domestic Violence program and the Global Women’s Empowerment Necklace with a press conference on February 24.  The necklace will be available beginning in March, and proceeds will provide funding to support the hotline activation program of selected NGOs. Avon Philippine also introduced a new spokesperson, Ms. Ruffa Gutierrez, a celebrated host, former beauty queen and an epitome of an empowered woman.

Poland: A focus on training, support and education

The Avon Women’s Empowerment Bracelet was launched in Poland in fall of 2008 and the Women’s Empowerment Necklace will be sold this fall. Avon Poland is currently working with the Women Rights Center to organize a local coalition against domestic violence to provide training and support for victims, and training for local administration. They also have developed partnerships with the police, advocacy and programs for victims’ rights. To help end the cycle of violence, Avon Poland is also involved with a domestic violence program for children called “I Love, I Don't Beat,” launched last year. 

United Kingdom: Providing refuge for victims of domestic violence
Avon UK launched its first domestic violence campaign in 2008 with the launch of the Avon Women’s Empowerment Bracelet, which has reached nearly $250,00 to date, and forged a partnership with the national domestic violence charity, Refuge. 

Avon UK partners with Refuge to help carry out their important work in combating domestic violence in the UK. As the country’s largest single provider of practical and emotional support to women and children escaping domestic violence, Refuge supports over 1,000 women and children on any given day and is a national “lifeline” for up to 80,000 women and children each year. Refuge provides safe, emergency accommodation through a growing network of “refuges” throughout the country and runs a toll-free 24-hour National Domestic Violence Helpline in partnership with Women’s Aid. In 2009, Avon UK is strengthening the messaging in the company’s materials and will place even greater focus on the issue of domestic violence.
For more information: avoncompany.com and avonfoundation.org

