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Campaign for Mental Health Recovery – Multicultural Effort

Campaign Sponsor:  

U.S. Department of Health and Human Services



       

Substance Abuse and Mental Health Services Administration (SAMHSA)

Volunteer Advertising Agencies:
Grey New York (African American targeted)




Wing (Hispanic/Latino targeted)

Kang & Lee Advertising (Chinese American targeted)

G&G Advertising (American Indian targeted)
CAMPAIGN OBJECTIVE:

Encourage, educate and inspire young adults within the African American, Hispanic/Latino, Chinese American and American Indian communities to step up, talk openly, and support a friend or loved one through recovery from mental health problems. 
BACKGROUND:

According to a report from the Surgeon General, striking disparities in mental health care are found for racial and ethnic minorities. Minorities have less access to and availability of mental health services, and are less likely to receive needed services.  Those in treatment often receive a poorer quality of care.  
Yet, while these disparities and other culturally-influenced perceptions affect each segment’s overall outlook on recovery, close friends and family remain the key sources of emotional support for young adults, particularly when it comes to issues regarding mental health.
CAMPAIGN DESCRIPTION:

The opportunity for recovery is more likely in a society of acceptance, and these culturally-targeted PSAs seek to motivate societal change towards social acceptance and decreasing the negative attitudes that surround mental illness within the African American, Hispanic/Latino, Chinese American and American Indian communities. Campaign materials include television, video, radio, print, brochure and interactive elements developed specifically for each of the four segments (Chinese American and Hispanic/Latino materials are in-language).  Viewers/listeners are encouraged to visit the targeted campaign websites* to learn more about mental health problems and how they can help support a friend’s recovery.
TARGET AUDIENCE:
18-25 year-old friends or family members of people living with mental health problems in the African American, Hispanic/Latino, Chinese American and American Indian communities.
RESEARCH:
Despite high prevalence of serious psychological distress (SPD) across all 18-25 year olds, the rates at which racial and ethnic minority young adults seek treatment are much lower than their Caucasian counterparts. 
	
	Caucasian
	African American
	Hispanic/
Latino
	Chinese American
	American Indian

	Prevalence of SPD in the past year  (18-25 year olds) 
	20%
	16%
	15.6%
	16.2%
	20.7%

	Received care for SPD in the past year (18-25 year olds)
	49.7%
	31.3%
	28.3%
	19.2%+
	30.6%


Source: 2004-2007 data averages from SAMHSA, Office of Applied Studies, National Survey on Drug Use and Health
+Rate for Asian American – no estimate reported for Chinese American due to low precision 

FOR ADDITIONAL CAMPAIGN INFORMATION, PLEASE CONTACT:
Deborah Leiter
VP, Campaign Director
The Advertising Council, Inc.

815 Second Avenue, 10th Floor

New York, NY  10017

dleiter@adcouncil.org
Phone: (212) 984-1922
Fax: (212) 922-1676

www.adcouncil.org

Chris Marshall
Consumer Affairs Specialist

Substance Abuse and Mental Health Services Administration

1 Choke Cherry Road, Rm. 6-1071

Rockville, MD 20857

chris.marshal@samhsa.hhs.gov

Phone: (240) 276-1947

Fax: (240) 276-1340

www.samhsa.gov

TO ORDER ADDITIONAL CAMPAIGN MATERIALS, PLEASE CONTACT:  

CI-Group

10 Salem Park

PO Box: 461

Whitehouse, NH 08888

Phone: (800) 933-PSAS (7727)

adcouncil@ci-groupusa.com 

*Campaign websites:

AA: www.storiesthatheal.samhsa.gov
Hispanic/Latino: www.aceptarignorar.samhsa.gov
Chinese Am.: www.whatadifference.samhsa.gov/chinese
AI: www.whatadifference.samhsa.gov/native
