Veteran Support – IAVA
Campaign Sponsors:

Iraq and Afghanistan Veterans of America

Volunteer Advertising Agency:
Saatchi & Saatchi
BACKGROUND:

The mental health consequences of combat threaten to overwhelm a new generation of veterans. Of the approximately 2 million veterans who are serving or have served in Iraq or Afghanistan, nearly one third are suffering from serious mental health issues. Many veterans experience PTSD and other transitional issues such as unemployment, depression and adjusting to family life but are reluctant to seek help because of the stigma associated with treatment or fear of being diagnosed with a mental illness. 
CAMPAIGN OBJECTIVE:
This campaign’s long-term objective is to decrease the depression and PTSD-related outcomes among returning vets. It is a multi-year, multimedia campaign that targets Iraq and Afghanistan veterans.
CAMPAIGN DESCRIPTION:

The PSAs empower Iraq and Afghanistan veterans to take charge of their future by utilizing the tools available to them at www.IAVA.org. The ads emphasize the key message “We’ve Got Your Back,” encouraging them that there are vets all around them who know where they’re coming from. Veterans are urged to join the first online community for Iraq and Afghanistan veterans at IAVA.org.  Here, veterans can interact with one another and share their experiences in a safe forum as well as access critical resources.    

These PSAs are an extension of the already successful PSAs launched in 2008.  That campaign communicates the message, “We were stronger together in Iraq and Afghanistan – we are stronger together at home.”  The creative highlights the isolation vets can feel upon returning home, and encourages them to join the online community.  These efforts are complemented by creative targeting the friends and families of these vets, reminding them of the important role they play in the readjustment process.  
TARGET AUDIENCE:


Iraq and Afghanistan Veterans 
DID YOU KNOW:

· Less than 1% of the U.S. population has served in the current

conflicts in Iraq and Afghanistan, adding to the isolation felt after

returning home.
· Over time, as many as 30-40% of new veterans could face serious

psychological injuries.

· Among Iraq and Afghanistan veterans of the active-duty

military, the unemployment rate was over 8% in 2007.

FOR MORE CAMPAIGN INFORMATION, PLEASE CONTACT:

Katie VanLangen

Director of Strategic Partnerships

Iraq & Afghanistan Veterans of America (IAVA)
292 Madison Avenue, 10th Floor 
New York, NY 10017

Email: Katie@iava.org

Phone:
(212) 982-9699

Web: 
www.iava.org

OR

Trace Della Torre

Campaign Manager

The Advertising Council, Inc.

815 Second Avenue

New York, NY  10017

Email: tdellatorre@adcouncil.org

Phone:
(212) 984-1984

Fax:
(212) 922-1676

Web: 
www.adcouncil.org

TO ORDER ADDITIONAL CAMPAIGN MATERIALS, PLEASE CONTACT:  

CI Group

10 Salem Industrial Park

Whitehouse, NJ 08888

Email: AdCouncil@ci-groupusa.com

Phone: (908) 534-6100

Fax: (908) 534-5151

