Promoting Responsible Fatherhood 
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Volunteer Advertising Agency:

Campbell-Ewald
BACKGROUND:

More than 79% of Americans feel “the most significant family or social problem facing America is the physical absence of the father from the home.”  Research shows that the lack of a father in the home correlates closely with crime, educational and emotional problems, teenage pregnancy, and drug and alcohol abuse.  

In an effort to show dads the critical role they play in their children’s lives, the Ad Council has partnered with the National Responsible Fatherhood Clearinghouse and volunteer ad agency Campbell-Ewald to create a new PSA campaign that communicates to fathers that their presence is essential to their children’s well-being.  The campaign provides fathers with the information they need to become better dads. 
The new PSAs emphasize to fathers that “the smallest moments can have the biggest impact on a child’s life.” The PSAs conclude with the tagline, “Take time to be a dad today” and encourage fathers to visit www.fatherhood.gov or call 1-877-4DAD411 to learn how to be more involved fathers. 

CAMPAIGN OBJECTIVE:

To inspire a new commitment to responsible fatherhood.  

TARGET AUDIENCES:


Primary:  All adults, with a focus on fathers and potential dads.
DID YOU KNOW:

· An estimated 24 million children (34%) live absent their biological father.

· Nearly 20 million children (27 percent) live in single-parent homes. 

· Children who live absent their biological fathers are, on average, at least two to three times more likely to be poor, to use drugs, to experience educational, health, emotional and behavioral problems, to be victims of child abuse, and to engage in criminal behavior than their peers who live with their married, biological (or adoptive) parents.
· Children with involved, loving fathers are significantly more likely to do well in school, have healthy self-esteem, exhibit empathy and pro-social behavior, and avoid high-risk behaviors such as drug use, truancy, and criminal activity compared to children who have uninvolved fathers. 
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