TSA – AWARENESS AND EDUCATION CAMPAIGN 
Campaign Sponsor:

Transportation Security Administration
BACKGROUND:

Since its inception in 2002, TSA has never conducted a national campaign to educate the public about who TSA is, what TSA does, and why they need support from passengers in carrying out their mission.  

Recently, TSA begun introducing changes to passenger screening at the checkpoints to improve security, enhance the passenger experience and enrich the work experience for Transportation Security Officers. These changes include: new passenger engagement/security training for TSA’s entire workforce, deployment of new technology, increased signage at airports to help passengers learn the “why” behind what TSA does and self-select lanes for passengers. At busy travel times it is increasingly important to get the public to focus on what they need to do to get through the checkpoint before they travel. 

CAMPAIGN OBJECTIVE:
· To create a national public awareness and education campaign that builds upon TSA’s commitment to communicate “why”certain procedures and requirements are in place at airport security. Answering “why” will compel airline passengers to be better prepared for the airport security processes resulting in less frustration and a more positive and safer experience at security checkpoints. The end result will be a positive perception of TSA’s role as a vital security measure for safe travels.

· The campaign will employ informational videos, online outreach, including social media strategies, as well as national radio sponsorships to communicate with the traveling public at the busiest travel periods.
· To motivate them to visit www.tsa.gov, to find travel tips, local airport information and get their “why” questions answered.
TARGET AUDIENCE:

· All travelers
DID YOU KNOW?
· Passengers expressed more cooperation when they understood why certain security measures are so important.

· The top 45 airports account for 73% of all airline traffic.
· In 2007 more than 23 million people were screened at airport security checkpoints.
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