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BACKGROUND:

The childhood overweight and obesity rate has more than tripled for children ages 6 to 11 years over the past three decades. Today, approximately 9 million children over the age of 6 are considered overweight in this country.  In addition to the psychosocial issues of stigmatization, overweight children are at far greater risk for numerous health consequences, including cardiovascular disease, type two diabetes and other chronic diseases.  Teaching kids the importance of eating well and being physically active at a young age is crucial to reversing the trend of childhood obesity in this country.
CAMPAIGN DESCRIPTION:

The Childhood Obesity Prevention campaign focuses on the importance of eating healthy and being physically active through two complementary efforts. The “Be a Player” PSAs feature characters from Dream Works Shrek encouraging children ages 6 to 9 years old to get up and play for at least one hour every day and demonstrate the fun that they can have doing it. The “Can Your Food Do That?” PSAs let kids know that eating healthy can help them do the things they really love to do and do them better.  Children and their families are encouraged to visit HealthierUS.gov or SmallStep.gov where they can find fun, interactive and beneficial information on healthy eating, and physical activity. 
TARGET AUDIENCE:
Children ages 6 to 9 years old.
DID YOU KNOW:

· Overweight adolescents have a 70 percent chance of becoming overweight or obese adults.
· The number of overweight and obese children has more than tripled over the past three decades.
· Studies show that nearly 31 percent of children and teens in America are either overweight or at risk of becoming overweight.
· Obese children and adolescents reported quality-of-life scores similar to those of children and adolescents with cancer.
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