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Ipsos Public Affairs is a non-partisan, objective, survey-based research practice made up 
of seasoned professionals. We conduct strategic research initiatives for a diverse number 
of American and international organizations, based not only on public opinion research, 

but elite stakeholder, corporate, and media opinion research. 
Ipsos has media partnerships with the most prestigious news organizations around the 

world.  Ipsos Public Affairs is the polling agency of record for The McClatchy Company, 
the third-largest newspaper company in the United States and the international polling 

agency of record for Thomson Reuters, the world’s leading source of intelligent 
information for businesses and professionals. 

Ipsos Public Affairs is a member of the Ipsos Group, a leading global survey-based 
market research company. We provide boutique-style customer service and work closely 

with our clients, while also undertaking global research. 
To learn more, visit: www.ipsos-pa.com 
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Three Quarters of Americans Say They Should Be Free 

 to Pay with Whatever Method They Choose –  

Check, Credit Card, Debit Card or Cash 
 

Six in Ten Prefer Stores and Restaurants that Accept  

Personal Checks 
 

 
New York, NY – Three quarters of Americans (75%) believe that they should have the 
freedom to pay for purchases with whatever payment method they choose – check, credit 
card, debit card or cash, according to a new study conducted by Ipsos Public Affairs on 
behalf of Deluxe Corp.  Just 23% disagree.  Likewise, three in five (62%) believe that all 
Americans should have the right to pay with any method, be it checks, cash or credit or 
debit cards, as they prefer. 

Furthermore, two thirds (66%) say that they would prefer shopping at a store and nearly 
as many (60%) would prefer dining at a restaurant that accepts credits cards, debit cards 
and checks rather than at one that refuses to accept checks.  One in five say that it 
wouldn’t matter to them (19% for stores; 20% for restaurants), while fewer say that they 
would prefer the store (14%) or restaurant (19%) that does not accept checks. 

• Women are even more likely than men to say that they prefer to shop at a store 
that accepts both checks and credit or debit cards (71% vs. 59%). 

• Residents of the West (69%) and South (68%) are especially likely to prefer 
shopping with a retailer that accepts both checks and cards.  

• Those without a college degree (69%), those with a household income of less than 
$25,000 (72%), and retirees (72%) also show a greater preference for stores that 
accept checks in addition to credit or debit cards. 

Not only do majorities of consumers would prefer patronizing a store or restaurant that 
accepts checks, but nearly half (47%) would respond negatively if they wrote out a 
personal check at a store or a restaurant and the clerk or waiter told them they don’t 
accept checks because of “company policy”: 38% say that that they would pay with 
another method but would be less likely to return in the future and an another 8% say 
they would take the more drastic action of insisting that the store or restaurant doesn't 
have a right to tell them how to pay - money is money.  Only 49% say they would accept 
that stores and restaurants have the right to force customers to pay with cash or credit or 
debit cards. 

Similarly, nearly four in ten (38%) say that they would consider walking out of, or not 
returning to, a store or a restaurant if the business refused to accept their check as a 
method of payment, just because of company policy – even though their check is from a 
legitimate financial institution and they have proper identification.  However, a majority 
(60%) say that they would not consider such actions if their check was refused. 
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• Nearly half of Hispanics and those with a household income of less than $25,000 
(49%, respectively) say that they would be less likely to return to store or 
restaurant that refused their check, if they return at all. 

More than one in five respondents consider that refusing to accept checks suggests poor 
customer service on the part of stores and restaurants: 22% report that a sign that says 
“Sorry, We Do Not Accept Checks” is an example of poor customer service.  However, 
two thirds (68%) do not feel that such a sign has any reflection on customer service while 
8% see it as an example of good customer service. 

Over a third of Americans surveyed (35%) say that that retailers and restaurants do not 
have the right to limit how customers can pay for products or meals, for example not 
accepting personal checks or credit cards.  However, 63% believe that stores and 
restaurants do have the right to limit the payment methods that they accept. 

These are some of the findings of an Ipsos poll conducted June 17-21, 2010.  For the survey, a 
nationally representative sample of 1,005 randomly-selected adults aged 18 and over residing in 
the U.S. was interviewed by telephone via Ipsos’ U.S. Telephone Express omnibus.  With a 
sample of this size, the results are considered accurate within ±3.1 percentage points, 19 times 
out of 20, of what they would have been had the entire population of adults in the U.S. been 
polled. The margin of error will be larger within regions and for other sub-groupings of the 
survey population. These data were weighted to ensure the sample's regional and age/gender 
composition reflects that of the actual U.S. population according to data from the U.S. Census 
Bureau. 

 

Helping the Local Economy by Paying with Checks 

Six in ten respondents (61%) say that they would be more likely (34% much more, 26% 
somewhat more) to pay with a personal check in a store or restaurant if they knew that it 
would keep more money in their local economy compared to paying with a credit or debit 
card.  Just 13% say that they would be less likely to pay with a check if they knew that it 
had a positive impact on their local economy while 23% would not be influenced in 
either way. 

• Women, more so than men, say that they would be more likely to pay with a 
check if it were to keep more money in their local economy (64% vs. 57%). 

Yet nearly half (49%) believe that about $2 of every $100 they charge to their credit card 
at local businesses leaves their city and goes to out-of-state credit card companies. Fewer 
believe that lesser amounts end up in the hands of out-of-state credit card companies: 

• 50 cents from every $100 they spend: 15% 

• $1.00 from every $100 they spend: 14% 

• $1.50 from every $100 they spend: 9%   

One in eight (13%) are unsure how much of their purchase leaves their local economy, 
going instead to the credit card company.  
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Consumers Want to Be Offered a Checkbook When Opening a New Account 

Nine in ten Americans surveyed (90%) say that remembering to ask if they’d like a 
checkbook to accompany their checking account would demonstrate great customer 
service on the part of a bank employee if they were to open a new checking account, 
including 61% who strongly agree.  A similar proportion of respondents (95%) agree that 
saying “thank you” for opening the bank account would exhibit good customer service.  
Fewer feel that remembering their name the next time they come in to the bank (85%) or 
giving them a free gift (66%) would demonstrate first-rate customer service. 

While offering a checkbook is seen by many as a sign of good customer service, failing 
to do so can have a negative impact on new customers.  Nearly half (47%) say that if they 
opened a new checking account and the bank employee neglected to offer them a 
checkbook to go with that account, they would feel irritated that they weren’t receiving 
the best possible service.  An additional 16% say that they would feel cheated.  Just three 
in ten (31%) would be fine without a checkbook as long as they were offered a debit card. 

• Majorities of adults aged 55 and older (54%), college graduates (53%), those with 
a household in come of $75,000 or more (53%), and married adults (53%) say that 
they would be irritated if a bank employee failed to offer them a checkbook. 
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About Ipsos 
Ipsos is a leading global survey-based market research company, owned and managed by research 
professionals that helps interpret, simulate, and anticipate the needs and responses of consumers, 

customers, and citizens around the world. Member companies assess market potential and interpret market 
trends to develop and test emergent or existing products or services, and build brands. They also test 

advertising and study audience responses to various media, and measure public opinion around the globe. 
They help clients create long-term relationships with their customers, stakeholders or other constituencies. 

Ipsos member companies offer expertise in advertising, customer loyalty, marketing, media, and public 
affairs research, as well as forecasting, modeling, and consulting and offers a full line of custom, 

syndicated, omnibus, panel, and online research products and services, guided by industry experts and 
bolstered by advanced analytics and methodologies. The company was founded in 1975 and has been 

publicly traded since 1999. In 2009, Ipsos generated global revenues of €943.7 million ($1.33 billion U.S.).  
Visit www.ipsos.com to learn more about Ipsos offerings and capabilities. 


